Treating Customers Fairly Policy

Contractsure Limited (CSL) is committed to acting at all times in our customers best interests.

The Directors and staff of CSL are committed to providing the highest standards of Insurance advice possible.  As a firm we take very seriously the requirements of the FSA, in particular the requirement to treat our customers fairly.

Policy Statement

CSL has a documented policy of “Treating Customers Fairly” that requires that: 

1. Customers should clearly understand the nature of the services we provide, including our terms, conditions and charges.

2. Customers must clearly understand the risks of the covers placed.

3. We must communicate in an open, transparent and easily understandable manner and have a clear understanding of Customers demands and needs.

4. We must be clear about the suitability of our recommendations to our customers.

5. We will not promise to provide services we are not able or equipped to deliver.

6. Training and Competence programs must embed the concept of “Treating Customers Fairly” within our culture.

7. Our complaint procedures must be clear, unambiguous and impartial.

We must be able to measure the effectiveness of our policies of treating customers fairly.

The FSA have identified six TCF consumer outcomes:

Outcome one: Consumers can be confident that they are dealing with firms where the fair treatment of customers is central to the corporate culture;

Outcome two: Products and services marketed and sold in the retail market are designed to meet the needs of identified consumer groups and are targeted accordingly;

Outcome three: Consumers are provided with clear information and are kept appropriately informed before, during and after the point of sale;

Outcome four: Where consumers receive advice, the advice is suitable and takes account of their circumstances;

Outcome five: Consumers are provided with products that perform as firms have led them to expect, and the associated service is both of an acceptable standard and as they have been led to expect;

Outcome six: consumers do not face unreasonable post-sale barriers imposed by firms to change product, switch provider, submit a claim or make a complaint.
